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dynamics of re-localization. In other words, it universalizes many things and causes an increase in the value of the things that belong to the local through a new perspective. New Age's 'Think Globally, Act Locally' mantra became reserved thus and has brought a new tribal perception with 'Think Local, Act Global' (Naisbitt, 1994, p. 36 ).
Robertson, addressing globalization process in the context of the relationship between global and local, has developed a very different perspective related to the birth of a new concept and globalization. Glocalization, formed by shortening 'global' and 'local' and nestling them together, puts emphasis on space/extension/geography. Expressing the concept with a simple expression of 'the one who is different sells' (Robertson, 2011, s. 188) , Glocalization vindicates the idea that spatial differences and localization did not lose their importance by globalization, but, on the contrary, gained more importance by it. According to Morley and Robins (2011, p. 160-162), globalization is to bring pieces of a puzzle together and to place many localities to the new global system. In the words of Bauman (2012, p.8), whatever was seen as globalization for some came to mean glocalization for others. This was also stated as the universalization of local and the localization of the universal (Kahraman, Keyman, & Sarıbay, 1999, p. 15) . According to Robertson, the interdependence increased in the world scale and this dependence was also recognized with the new globalization. Putting emphasis on the necessity that globalization is not a homogenizer that suppresses local identities, cultures and traditions and similarizes the world, Robertson stated that globalization, on the contrary, increased local differences and diversity and brought about the rise of local heterogeneity together with itself (Hsiao, 2003 , p. 57).
Local Media with Respect to Glocalization
In human history, humans were seen to have realized the process of communication by limiting it primarily with the environmental level. Communication took place for the first time at 'local' level within the facilities of the communication tools that were owned (Vural, 1999, p. 5) . In other words, communication, born with a local nature in essence, has gained a global nature with the technological facilities. 'Timeliness' ranks the first and 'proximity' the second among the most important elements in the context of 'newsworthiness'' and 'the basic principles of journalism' that were generally accepted in terms of journalism. Proximity, which pays attention to the news' acquisition of acceptable newsworthiness, refers to the answer to the question 'where' (Tokgöz, 2003, p. 203) . Because humans beings, by nature, show their interest and feel curious about the events that happen in their close surroundings. This curiosity arises from the need to know about the developments concerning human beings and their relations and the impulse to determine what sort of actions they will take against these as an outcome of an opinion and result. Due to all of these criteria, geographical proximity to the target audience is of great importance when newsworthiness was attributed to the events in the professional application of journalism (Şeker, 2007, p. 11) .
Locality has dominated the emergence of tools in mass media. It gradually took a global state with the development of communication technologies. Therefore, it would be correct to state that locality lies on the basis of communication tools. It would be seen when looking at the history of mass communication tools that the press was born locally and showed an inclination towards becoming widespread and international (Erdoğan, 2007, p. 71 ).
The most important advantage of the local newspapers is their physical and social proximity to the environment in which they were related. Local newspapers can be spokesman of a small community which is concrete and close enough to touch beyond becoming an abstract reflecting of a strong statement of 'us 'in their places. Even, it should overcome the shortcomings in competition with widespread newspapers by characterizing the distinction of being the spokesman for the community (Bostancı, 1998, p. 170-171) . Another feature of local newspapers is that they have a functional ability to preserve cultural heritage and diversity. As a result, the most important function of local newspapers as a political system is to provide an alternative media environment against monopoly which prevents the healthy execution of democracy Çakır, Güllü, Kacur, & Tanyeri, 2009, p. 2).
The issue of 'diversity' is generally addressed with the aspect of 'source' and 'content' variation in media literature. Source diversity refers to the state associated with the variation of media ownership. It is measured by the number of media institutions (newspaper, radio, television) on the market and the shares they have (Çevikel, 2012, p. 112) . In this context, local journalism offers diversity both as a source and content. In addition, the number of local media tools (newspapers, radios, televisions and magazines) is increasing according to the results of the research conducted in the United States in 2007. The view of 'Diversity of voices', in other words, the variations of voices, adopted by the government, gained acceptance as on the basis of this increase (Arabacı & Uzunoğlu, 2010, p. 17). There has been a significant increase in the number of local newspapers in Turkey in the last 10 years. Local media, which is the main element of democracy and pluralism, has become the representative of glocalization in communication sector brought by the wave of globalization. Presenting an alternative perspective against the dominant ideologies of global or national media, local media has achieved an opportunity to perform its duty effectively with the use of new communication technologies. Local journalism, being a proximate media, can be made more attractive provided that it becomes accessible by remaining local instead of disappearing within global. In order words, local press, which manages to preserve its essence within global, will have the opportunity to become the media of future. Survival of media, which does not lose its essence within the global, finds expression as the most successful localization rather than following the same policy with the globalized media ( Merhaba Arapca (Hello Arabic), whose each issue is printed around 5 thousand copies in average, is sent to the provinces such as Mersin, Adana, Hatay, and Gaziantep, in addition to Konya, and to certain regions of Iraq and Syria. In addition, it is also published online as e-newspaper at merhabahaber.com. Thus, it also reaches around the world.
An Example of Glocalization in Local

Analysis on the Content and Discourse of Merhaba Arapca Newspaper
Merhaba The information on the number of refugees in Konya being indicated to exceed 40 thousand, only half of refugees were being registered and a fine of 10 thousand TL to be given to companies that hire unregistered employees had been provided in another news report.
In a report entitled "Syrians loved Turkey so much," the interest for Turkish language courses, offered to Syrians by Konya Metropolitan Municipality Vocational Training Courses (KOMEK), was conveyed. Thus, information for speakers of Arabic, mainly
Syrians who want to learn Turkish had been made. 
5-Conclusion and Suggestions
New wave of globalization, experienced by communication technologies, has brought 'glocalization' that thrusts locality into the forefront. Glocalization, which brings the differences of locality in the foreground, offers great opportunities for local newspapers. It is necessary for local newspapers, which desire to survive in the environment of global communication, to be aware of these opportunities and develop new business models.
Merhaba Newspaper, printed in Konya, is published in Arabic as a new business model among local newspapers. Thus, it mainly reaches refugees from Middle Eastern countries particularly in Konya and Turkey and around the world via the Internet in general.
Merhaba Arapca newspaper attracts attention as a successful example of glocalization among local newspapers. Newspaper, which includes a discourse compatible with Turkey's foreign policy, plays an important role in the adaptation of refugees to the city in Konya.
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